
200,000 PRINT PROFESSIONALS AROUND THE WORLD WERE INVITED TO PARTICIPATE
THESE RESULTS ARE FROM THE 3100 THAT RESPONDED TO SHARE THEIR INSIGHTS.
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Wider Perspective 2025 is the inaugural survey from LFR Insights, our fully in-house 
research portal created for the collection and subsequent sharing of knowledge and 
insight that can help to shape the future of the wide-format print industry.
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Crucially, the results of the survey will also be shared with manufacturers of print hardware, software and 
materials, with the data set to help shape their own strategies and future R&D plans.

Manufacturers can only gather so much information themselves; what they really need is the opinion of the 
wider market. This survey will deliver highly important data that they can then analyse, compare to their own 
strategies, and establish how they might need to adapt in order to meet future customer demand.

8 questions covering the hardware, software and supplies that help to power your business.

WELCOME...

4 questions covering current and planned considerations for making print more planet-friendy.

Questions range from more generic talking points such as what type of work brings in the most revenue for 
businesses to more focused areas including which manufacturers they think are leading the way with 
innovation. It also looks at how AI and Sustainability will impact the sector.

In creating this  report we've captured the opinions from professionals across the Wider Perspective 2025
print, sign and display markets. With more than 200,000 print professionals working in the UK, Europe and 
the USA invited to take part and offer their thoughts on the market’s key talking points. Ultimately we 
generated over 3,000 respondents, making this the largest print industry survey of it's kind to date.

We hope the results will provide valuable information about what your peers are currently thinking, what they 
are already doing and what they are planning for the future. Of course, that allows you to compare your 
thoughts with theirs, spot emerging trends, and ensure no opportunity goes overlooked.

CONTENTS...
8 questions covering the business of print, focusing on production, opportunity and challenges.

The Technology of Print         Page 8

Environmental Considerations         Page 12
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THE BUSINESS OF PRINT

Q.1    Does your business engage in wide-format printing?

YES

NO

85%

15%

Q.2    What is the size of your company in terms of employees?

Micro: less than 5

Micro: 5 - 10

Small: 11 - 20

Medium: 21 - 50

Large: 51-100

Large: More than 100

45%

18%

14%

11%

7%

5%

Q.3    What is your company’s annual revenue?

Less than €250,000

€250,000 - €500,000

€500,000 - €1 million

€1 million - €2 million

€2 million - €5 million

More than €5 million

19%

27%

18%

16%

9%

11%
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THE BUSINESS OF PRINT

Q.4  What wide-format print services do you offer?  By response volume.

Banners

Signage

Decals and vinyl stickers

Floor graphics

Exhibitions and displays

Posters

Window graphics

POP/POS displays and retail signage

Billboards & outdoor advertising

Vehicle wraps

Backlit displays

Re-branding of interior spaces

Wallpaper and interior decor

Industrial products

Building wraps

Textiles for flags

Textiles for soft signage

Transport & fleet graphics

Textiles for decor applications

Textiles for sports apparel

Textiles for garments and fashion

Packaging

Cardboard engineering

Fine art reproduction or photo printing

Specialty print - ceramics, metals etc.

CAD/CAE plans and drawings

Maps & GIS
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THE BUSINESS OF PRINT

Q.5    How has your annual revenue changed in the last year?

Increased

Stayed the same

Decreased

72%

16%

12%

Q.6    What changes have you observed in your profit margins?

Increased

Stayed the same

Decreased

18%

29%

53%

Respondents report a 72% increase in revenues, which looks great 
in isolation, but a 53% majority are reporting that business profits 
have actually fallen. Prevailing economic factors, most specifically 
global inflation and associated supply chain price increases, are a 
significant factor. The reality is, in the current financial climate, the 
print industry is having to work harder than ever for less. 

PERSPECTIVE
WIDER



LFR INSIGHT   -   RESEARCH   |   REVIEW   |   IMPROVE LARGEFORMATREVIEW.COM

THE BUSINESS OF PRINT

Q.7  Optimism about your business prospects in the next 2 years?

Very optimistic

Moderately optimistic

Neutral

Mildly pessimistic

Very pessimistic

41%

16%

18%

14%

11%

Q.8  How optimistic are you about the printing industry generally?

Very optimistic

Moderately optimistic

Neutral

Mildly pessimistic

Very pessimistic

11%

33%

19%

25%

12%

57% of survey respondents remain optimistic about their own business
prospects but only 44% are that confident in the print business overall.
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Q.9  What are the most significant challenges your business faces?
Combined median answers of all respondents.

Staff - Increasing salary or benefit expectations

Production - Reliability of consumables - ink and/or media

Production - Expanding in to new markets or print applications

Client- Meeting output quality expectations

Staff - Difficulty recruiting suitable staff

Staff - Training requirements

Client - Meeting changing client demands

Production - Supply chain issues and/or product shortages

Production - Reliability of production hardware

Production - Print speed/productivity

Production - Colour management

Production - Workflow/system integration issues

Client - Sustainability expectations

Other

63%

50%

42%

40%

39%

33%

32%

30%

28%

26%

25%

23%

13%

4%

Q.10  What are the main priorities of your clients, in your view?
Combined median answers of all respondents.

Quality

Customer service

Rapid job turnaround

Price

Sustainability

86%

82%

76%

71%

30%
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THE TECHNOLOGY OF PRINT

Respondents were then asked which printable material brands and products they considered to be the most 
reliable. Orafol polled an impressive approval rating of 82% for overall print performance and reliability. 
Arlon also scored well to take second place, with third place in this category going to Metamark.

In the ‘Technology of Print’ section, print professionals were asked their opinion on which manufacturers 
they thought were the most innovative when it came to wide-format print. It was closely contested with HP 
scoring just ahead of Epson, with Mimaki taking third place on the winners’ podium.
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THE TECHNOLOGY OF PRINT
Technological advancements are driving our industry ever further in to the digital era, yet manufacturers of 
that technology can only gather so much information themselves; what they really need is the opinion of the 
wider market. It was our hope that this survey would help to reveal important data that manufacturers can 
analyse, compare to their own findings, and ultimately gain a better understanding of how they may need to 
adapt or pivot their business strategies in order to align with and meet future customer demand.

Q.11  What types of wide-format printing hardware do you currently own?

Answers are shown as a ratio of the top answer.

Eco-solvent printer

Latex or Resin water-based inkjet

Print & Cut roll-fed printer

UV curable roll-to-roll

UV curable flatbed

UV curable hybrid

Aqueous printer

Direct dye-sublimation inkjet

DTF/DTG - direct to film or garment

Transfer dye-sublimation inkjet

3D additive printer

Q.12  What ink type is your next printer investment most likely to use?

Answers are shown as a ratio of the top answer.

UV curable

Latex or equivalent

Eco-solvent

Textile inks

Aqueous

75%

41%

29%

21%

54%

46%

42%

28%

26%

22%

21%

19%

17%

9%
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Q.15 What types of wide-format print software do you currently use?

Answers are shown as a ratio of the top answer.

Design and prepress

Workflow 

Artificial intelligence

Web-to-print or ecommerce

MIS management information

Q.14  What types of wide-format print finishing hardware do you own?

Answers are shown as a ratio of the top answer.

Laminator

Digital contour cutting

CNC router cutter

Banner welding or eyeletting

Sewing equipment

Q.13  How would you best describe your influence on the purchase of
print production hardware, software and services in your company?

Answers are shown as a ratio of the top answer.

I make the final decision

I have a major influence

I have a some influence

I have no influence
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THE TECHNOLOGY OF PRINT

Q.17  As AI (Artificial Intelligence) increases in importance across many 
business sectors, we are interested to find out more about your AI plans
Is your company currently using AI software technologies?

Answer as a percentage of total respondents.

Yes, we are actively using AI

No, but we are currently exploring it

No, and we have no plans at the moment

57%

17%

26%

Q.18  What is the main barrier to adopting AI in your business?

Answer as a percentage of total respondents.

Lack of internal expertise

Cost or unclear return on investment

Issues integrating with existing systems

Resistance to change

We don’t currently see a need for AI

31%

16%

38%

6%

9%

Q.16   Are you planning to invest in further new hardware or software
in the next year? Answer as a percentage of total respondents.

38%

62%

YES

NO
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Q.19  In which areas are you currently using or considering using AI?
Combined median answers of all respondents
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Improving operational efficiency

Enhancing customer experience

Enabling faster, data-driven decisions

Reducing costs and waste

Marketing and sales activities

Design automation and content creation

Workflow and production optimisation

Data analysis and reporting

Customer support and service

83%

79%

64%

62%

60%

59%

47%

30%

15%
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ENVIRONMENTAL CONSIDERATIONS

Q.20  What percentage of your existing customers are now demanding
environmentally friendly products?

Combined median answers of respondents from a larger print businesses.

58%

PERSPECTIVE
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Q.21  What percentage of your new and potentially new customers
actively enquire about your company’s environmental credentials?

Combined median answers of respondents from a larger print businesses.

52%

Q.22  How important is it for your business to be perceived as
environmentally friendly?

Answer as a percentage of total respondents from a larger print business.

Very important

Important

Somewhat important

Not important

Irrelevant

43%

31%

18%

3%

5%

THE FOLLOWING ANSWERS WERE PROVIDED BY PRINT BUSINESSES
WITH  AND  MORE THAN 11 EMPLOYEES REVENUE ABOVE €1,000,000
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ENVIRONMENTAL CONSIDERATIONS

Q.23  What percentage of your existing customers are now demanding
environmentally friendly products?

Combined median answers of respondents from a micro print businesses.

26%
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Q.24  What percentage of your new and potentially new customers
actively enquire about your company’s environmental credentials?

Combined median answers of respondents from a micro print businesses.

23%

Q.25  How important is it for your business to be perceived as
environmentally friendly?

Answer as a percentage of total respondents from a micro print business.

Very important

Important

Somewhat important

Not important

Irrelevant

29%

24%

11%

15%

21%

THE FOLLOWING ANSWERS WERE PROVIDED BY PRINT BUSINESSES
WITH  AND  10 OR LESS EMPLOYEES REVENUE BELOW €1,000,000
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ENVIRONMENTAL CONSIDERATIONS

Q.26  What actions have you implemented to enhance the environmental
sustainability of your operations?

Answers shown as a ratio of the top answer 

Implemented energy reduction initiatives

Followed guidelines to reduce hazardous waste

Advised clients on availability of sustainable products

Attained recognised environmental certification

Increased % of operational waste that is managed

Increased % of renewable energy

Sourced more products from eco-friendly suppliers

Implemented a business wide sustainability strategy

Increased % of renewable or recycled inks and materials

Provided sustainability training for employees

Used equipment certified for energy efficiency

Verifiable measuring of business CO2 footprint

Working towards recognised environmental certification

Other
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news

A TAILORED MARKETING SERVICE
FOR SHARP PRINT PEOPLE

  

Call us at your convenience on +44 (0) 7500 665110

Want to find out more about transforming your inbound lead generation and discover how we 
can help you to fill your sales funnel with qualified decision-making prospects?

There is no off-the-peg solution here, we work exclusively with print-industry professionals 
to deliver a proven and bespoke service that is tailored to your specific needs.

If that sounds like a fit for you, then we should talk.

Email us at leadgen@largeformatreview.com

EMAIL, ADVERTISING AND EDITORIAL THAT DELIVERS.             LARGEFORMATREVIEW.COM
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